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RE: Docket No. RMi2017-12

Dear Commissioners:

I am writing on behalf.of.theAtlairta Humane Society, our supporters and, most
importantly, the 30,00C dog-s and:,cats we serve each year. We rely on the U.S. Mail to
raisefunôs ari.cornry "nicâte with our supporters and constituents. Without the mail, our

" ' fundraisin, would st rfg sst.rqfy and so would homeless dogs and cats, pets, and the
famiiies who búe th :m 'l

.': . u

(nail, rates for thq ;tom . ral bengfit of commercial marketing mail. This would seem to fly in
' theface cjffhe rationale of the lawiþqanting nonprofits a discounted rate.
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, r As a practicalq,attqr, Ínjecting unantiqipated increases such as those proposed here by
UrÞPS.will mean tþt oyr fundraisihg budget will not be able to keep pace with the increase
in põstage cosJs. The ínevitable result will be a reduction in our use of the mail, a reduction
in -our revenúes, and, in turn, a reduction in our ability to serve the metro Atlanta area and
ánimal shelter partners throughout Georgia and the Southeast.

lf our postage rates were to increase by 5%, the 5% loss of revenue would mean 500 fewer
animal lives could be saved, and thousands more would not receive spay/neuter,
emergency and disaster rescue, shelter medicine, and our other vital services. Respectfully,
we ask you to consider these consequences.

Please do not change the current system for calculating nonprofit rates. lmplemented by the
Postal Service 10 years ago, we see no pressing need for a change, especially not one that
willdo harm to all nonprofits using the mail.

rely, ÌL¿tt-'-'
Stacy
Director of Direct Marketing

404.974.2840


